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Billings & Fees 

The College does not set fees for the members to charge, nor is this part of the mandate of the 

College. However, fees must meet expectations for honesty and accuracy (generally accepted rates 

for the profession) and must not be excessive. A fee is excessive when it takes advantage of a patient 

or is so high that the profession would conclude that the member is exploiting patients. Prior to 

receiving treatment, patients must be advised of the fee to be charged so that they can make an 

informed decision before proceeding. 

Members may advertise their fees but it must be clear and should not be misleading or hard to 

understand. Members are encouraged to advertise their fees using a clear list with descriptions of 

services provided. The list of fees must include all charges such as administration fees, and penalties 

for late payment, missed appointments or cancellations on short notice. By itemizing fees, the patient 

is clearly aware of what the member is charging for each service and product. 

Members are expected to bill per service and are not permitted to accept payment in 

advance of treatment. This means that a receipt should be provided after each and every 

treatment. An example of an unaccepted practice would include accepting payment for ten treatments 

up front. Invoicing patients prior to treatment means a member is falsifying records and submitting 

charges for treatments that have not yet occurred. If the patient saw results before ten treatments, 

the member would be providing unnecessary treatment. The College does not recommend accepting 

post-dated cheques for multiple treatments as it puts the member at risk of a billing dispute with 

their patient. Additionally, the patient may claim to have been billed for treatments not rendered. 

Members must not offer a reduction in fees as a result of patients paying more quickly. Doing so 

would give wealthier patients an advantage. Members may, at their discretion, provide discounts as 

long as they meet the Standards of the College, are not discriminatory or put certain patients at 

a disadvantage, and clearly advertised. Some members also offer "free" consultations. If a member 

chooses to do so, the advertisement must be honest. The consultation must be complete and not just 

a partial service, and there must be no requirement to attend a second time (e.g., to get the results). 

There must also be no hidden charges. 

EXAMPLE: 

ACCEPTABLE 

✓ "Student discount: 20% off

posted treatment prices"

✓ "When you complete 10 sessions,

you will not be charged for

your 11th session"

Senior's Discount 

25% OFF 
posted treatment 

prices 

NOT ACCEPTABLE 

X "If you pay immediately, I will 

reduce the amount you have 

to pay by 20%" 

X "Buy 10 sessions now and 

receive the 11th session free" 

Senior's Discount 

25% OFF 
when you pay 

in advance 
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